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Reasons we need to identify 

 
Pips / seedlings are un-named.  The DNA of 
the parents has been shuffled to give a new 
variety.   Sometimes bud mutations (sports) 
arise. 
 
Selected named varieties (cultivars) are 
propagated by budding / grafting 

Identification enables correct care and use.   
It underpins conservation for genetic 
diversity and heritage reasons. 



Familiar or unfamiliar? 

Recognition through expertise 

fruit size, shape, 
appearance,  

skin texture , taste, 
fragrance, features, 

tree, use 

Variability is 
everywhere! 



Studying the unfamiliar 

 
 

Scarcity of experts 
 

• orchardists 
• curators 
• pomologists 

 
We all need help if the 
sample is unfamiliar. 



So how to ID the unfamiliar? 

ID reference books  



1983 - Bultitude 

Resolved appearance to 8 groups: then season and shape 



2004 – Marlaud / 2010 - Simon Clark v4 

6 primary and 4 secondary characters; plus grid of salient features 



Project to give us better information 

For top-fruit cultivars growing in Britain, we need: 
 
• Images - with fine detail 

• Properties – searchable characteristics - variability 

• Descriptive text - everything we know - synonyms, 
heritage and cultivation 

Content based on samples from reference trees, the 
literature and expertise of the members.  Community 
based, moderated and free.  
 

 



Now fruitID.com 

Designed to handle variability! 



Project Progress 



Case study 
 

An unfamiliar apple 

















































Searched for : 
Dessert Varieties from Suffolk, Norfolk, Cambs which are Victorian or older 
 and are diploid and free spurring 



Peter Laws 
Bob Lever 

Malvern Conference 
14th November 2014 

fruitID is free to use 
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